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Dog Days of Summer
Beauty trends are appealing to a new demographic. BY JAMES MANSO

Pet products are getting a glow up  
this summer.

Buzzy beauty mainstays, including CBD 
and vegan hair dye, are making their way 
into products for pups.

“Let’s call it ‘beautification’,” says 
Stephanie Wissink, a Jefferies analyst who 
covers both the beauty and pet industries. 
The trend comes as people continue treating 
their pets as humans, she says.

“It’s no longer ‘pet owner,’ it’s ‘pet 
parent.’ We’re seeing it in food, in treats and 
in treatments. It takes all of the humanity 
around this luxurious experience and brings 
it to the pet category.”

Wissink pointed to Chewy, the pet 
e-commerce platform with customer profiles 
based on the pets, not the owners.

Food products with CBD, as well as treats 
inspired by juices and vegan temporary hair 
dye, are among the latest crop of products.

“As humans, it’s spending on human-
like categories and premium products,” 
Wissink said. “Companies like Chewy are just 
fostering the idea of care and passion and 
love for your pets.”

Pets are getting a fashion upgrade, 
too. Last month, Gucci unveiled a pet 
collection, while Tommy Hilfiger signed  
a licensing agreement with Kanine Pets 
World Ltd. to launch a canine collection.  
On the beauty side, Aesop and Ouai also 
make pet products.

Business is also said to be booming — 
growing by more than 15 percent, according 
to NielsenIQ. Here, the beauty-inspired pet 
products that are cashing in.

K R A D L E  CA L M I N G 
B L I S S  B A R ,  $ 5 . 9 9
L- t h e a n i n e ,  a s h w a g a n d h a 
a n d  b ro a d - s p e c t r u m 
C B D  g i v e  K ra d l e ’ s  b l i s s 
b a r  i t s  c a l m i n g  q u a l i t i e s .

R O WA N  C O LO R  K I T  F O R  D O G S ,  $ 4 9 . 9 9
R o w a n  i s  n o  s t ra n g e r  t o  a d a p t i n g  h u m a n  b e h a v i o r s  t o  p e t s  —  d o g g y 
d e e p  c o n d i t i o n e r,  a n y o n e ?  —  a n d  i t ’ s  t a k i n g  t h e  s a m e  a p p ro a c h  w i t h 
h a i r  d y e .  Ve t e r i n a r y  d e r m a t o l o g i s t- t e s t e d  a n d  s t a i n - f re e ,  t h e  b ra n d ’ s 
c o l o r  k i t  a l s o  c o m e s  w i t h  d o g - s a fe  m i c a  t o  a d d  s h i m m e r.

U N C L E  B U D ’ S  H E M P  D O G 
S H A M P O O,  $ 1 2 . 9 9
P H - b a l a n c e d  a n d  f re e 
o f  s u l fa t e s ,  U n c l e  B u d ’ s ’ 
d e o d o r i z i n g  h e m p  s h a m p o o 
b o a s t s  a n t i b a c t e r i a l  b e n e f i t s .

J I N X  X  P R E S S E D  P E A N U T  B U T T E R  &  B A N A N A  B I S C U I T S ,  $ 6 . 9 9
K n o w n  fo r  i t s  h e a l t h y  a p p ro a c h  t o  d o g  fo o d  ( a n d  c e l e b r i t y  b a c k e r s  f ro m 
H a l s e y  t o  Za c h a r y  Q u i n t o ) ,  J i n x  t e a m e d  u p  w i t h  j u i c i n g  p i o n e e r  fo r  h u m a n -
g ra d e  t re a t s  m a d e  o f  r y e  f l o w e r  a n d  f r u i t  p u ré e .

A S P E N  G R E E N  M E D I U M  C A L M  &  M O B I L I T Y 
U S D A  C E R T I F I E D  O R G A N I C  F U L L 
S P E C T R U M  C B D  O I L ,  $ 5 9 . 9 9
C e r t i f i e d  o rg a n i c  a n d  f re e  f ro m  t o x i n s , 
fo r m a l d e h y d e s ,  p h t h a l a t e s  a n d  p a ra b e n s , 
A s p e n  G re e n ’ s  p e t- f r i e n d l y  C B D  o i l  l o o k s  t o 
a i d  p e t  m o b i l i t y  a n d  s o o t h e  a n x i e t y .




